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Age: 31to 40 years
Household:  Living alone
Education: Master’s degree
Occupation:  Mixed professional background “Highly values sustainability, fairness, trust,

Food budget: 50 to 100€/week and responsibility. Actively seeks sustainable

food and agri-products, even if it means

accepting higher prices. The sustainability
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champion reads labels, supports local and

ethical producers, and influences others in

making sustainability-driven choices”

Environmental Social responsibility Ethics
responsibility and community & Brand Values
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